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Module 3: Trends in using sweetpotato 

1. This module identifies:  

• Trends in area under sweetpotato 

Proportion of households growing 

sweetpotato  

• The percent changes in area allocated to 

different varieties (white/cream, yellow, 

orange, purple-fleshed) of sweetpotato. 

2. Its difficult this data through a survey 

3. Therefore we get this information through 

estimation 

4. It is also easier and faster to analyze 



Objectives  

• It collects farmer perceptions on: 

– Changes in area under sweetpotato 

– Sweetpotato production  

– Sales volumes over a three year recall period 

among the selected households  

• Why three years? 

– Recall data is difficult hence we choose a 

period that is easier to remember 



Tools 

• It is recommended to use at least 120 HH 

• The tool can be utilized in the baseline and 

endline surveys or at any point of survey 

• These surveys should be conducted at the 

same period/season 

– This controls for seasonality and differences 

in planting patterns 



Process 

 
• We will go through the questions quickly 

• Then go through the paper version 

• Then go to analysis utilizing STATA 

 



















Module 4: Production and sales volumes 

• Superior to the existing ones in at least two aspects, 

namely:  

– They are bred to be pest and disease tolerant  

– The orange-fleshed types have superior levels of beta-

carotene (pro-vitamin A) –deeper orange indicates higher 

beta-carotene 

– They mature much faster, i.e., 3-5 months instead of 6-7 

months hence are higher yielding and early maturing 

– HH gets food faster during the hunger season 



Challenges 

• Most of the HH do piecemeal harvest unless they 

are commercially oriented 

• Hence it is difficult for a HH to estimate with one 

question the SP yield 

• However, increase is becoming an important 

indicator 

• We also need to estimate sales because income is 

an important indicator 

• We will also look at gender dynamics 



Objectives 

• The module monitor progress 

• Specifically aims to assess: 

– Whether households that receive and grow 

improved varieties of sweetpotato  

– Adoption of biofortified orange-fleshed 

varieties  

– If HH gets higher harvests  

– Do HH sell the new varieties 



Tools 
• Tool is used at the baseline, midterm, and 

endline survey 

• It is critical to utilize pre-testing to get 

measurement units and conversion factors 

• Very important to get clearly the reference 

period (year, season) 

• Starting month and ending month 

• Number of fields (plots) and their location 



Some tips 
• Clearly identify:  

• The period of consideration  

• Is it total area or per plot (field) 

• Variety in terms of flesh colors 

• Units of measure at harvest 

• What is a major and a minor harvest 

• Frequency of harvest and unit of measure 

(day, week, month) 

 



Experience 
• This is a tough module in general 

• Therefore, it is recommended that we utilize 

ODK, CSPRo to ensure that the right checks 

are built into the software 

• Amount sold should be commensurate with 

production 

• Value of the sale will require some calculation 

on the side hence a notebook is very important 











M04_22. If OFSP was sold, for the same amount, does OFSP get a higher, lower or 
the same price as white-fleshed sweetpotato?   Record the appropriate 
response. 
1=Higher price 2=Lower price 3=Same price  4=Same price but sells faster 

9=N/A 






